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Your mortgage 
may be costing 
you thousands 
more than you 
need to pay! As 
a local mortgage 
professional, I 
have helped your 
neighbours navigate 
their purchase, 
refinancing, and 
renewal options. 

 Licensed by Verico Avenue Financial Real Estate Solutions.

ANITA
403-771-8771 • anita@anitamortgage.ca

LOCAL MORTGAGE BROKER

Wish your condo  
had better 
landscapers? 
We can show your  
condo board the way! 

Not on the board?  
No problem, contact us about  
referral and signing  
bonus programs

Your Condo Snow &  
Landscape Specialist 

info@LBNature.ca
403-971-2024 GREAT NEWS MEDIA

RE-OPENING?

let us help you 
GET THE 

WORD OUT.
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5 Excellent Reasons to Advertise in Community Newsletter Magazines
1. Top of Mind Brand Awareness: Consistent advertising leads to increased sales. Companies maintain and gain 

market share when community residents are consistently reminded of their brands.
2. Payback: Community residents trust, and call businesses that advertise in their community magazines.
3. High Readership: 68% female | Even distribution of Millennial, Gen X, and Baby Boomer readers
4. Cost Effective: With advertising rates as low as $0.01 cent per household, advertising in our community maga-

zines is incredibly affordable.
5. Geofence Your Audience: Manage your budget, optimize your returns and target your audience by specific 

community magazines. 
Nearby Community Newsletter Magazines:
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RESIDENT PERSPECTIVES

Ever heard the saying, you don’t know what you’ve got until it’s 
gone? I’m pretty sure everybody in quarantine can relate to this 
quote right now due to all the isolation protocols that have been 
put in place throughout Calgary. I planned to dine at local restau-
rants, travel to amusement parks, spend quality time with close 
friends, and many other things this summer until COVID-19 came 
along. These activities that had seemed so small and meaningless 
not too long ago now have a massive impact on the state of this 
virus in our city and are also the things that make me feel incred-
ibly nostalgic. Everyone is longing for some type of interaction 
and is willing to look to various things for comfort, including a 
fluffy, scaly, or slimy creature with endless amounts of love to give. 
Why go out if you have a comforting companion right in your own 
home? Many benefits come with having a pet. Pets keep us con-
tent and healthy, along with relieving stress and anxiety, as well as 
encouraging us to exercise and spend time outdoors. 

Most importantly, they keep us from being lonely. There is a 
guaranteed satisfaction stroking a pet causes that feels like no 
other. The solace people can have from owning a pet must be 
why so many people have chosen to welcome an animal into 
their home, especially during this pandemic. Animal rescue or-
ganizations all over Canada have given an account of a consider-
able upswing in foster applications. Six rescue organizations in 
Canada reported an increase in foster applications, with a few or-
ganizations receiving six times the number of average requests. 
One organization even claimed to acquire as many applications 
in two days as they usually accept in six months (Slaughter). 

The sudden fondness towards animals across the country has 
very straightforward reasoning behind it. With work and schools 
closed down due to COVID-19, people have found themselves 
with much more free time, and due to this temporary lapse in ev-
eryone’s schedules, some people have chosen to bring an animal 
into their home to fill that gap. There is nothing wrong with de-
ciding to adopt a pet; however, some people have not thought 
about the long term. I have been trying to convince my parents 

to get a dog for years, but they would always 
find a reason to deny my requests. 

“Sweetie, you are just too young, you are not re-
sponsible enough to care for an animal, we just 
don’t have the time,” they would say.

This pandemic was the perfect opportunity to 
make a move. With a thorough presentation 
providing my parents with a list of reasons stat-
ing why they can entrust us with a dog, we have 
now welcomed an adorable poodle as a mem-
ber of our family. Although it is lovely having a 
furry little friend scampering around my house 
day and night, to accommodate this pet, we 
have had to make several lifestyle changes. 

Social distancing protocols will be lifted soon, 
but will people still have the time or energy to 
care for a pet by then? While many shelters are 
grateful and overjoyed that a bunch of animals 
are finding safe homes, whether that home is 
temporary or permanent, some shelters are 
worried about the potential outpouring of re-
turned pets, once the pandemic cools down. 
Before adopting or fostering a pet, ensure that 
this animal is the right fit for you and your fam-
ily. It is terrific that animals in need are finally 
getting the attention and love they deserve, 
but hopefully, those pets will still have some-
one to care for them by the end of quarantine. 

Are Household Pets  
the New Quarantine  
Craze?
by Erica Yakubu
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Community Designated Schools
(FR) denotes French Immersion program
Hamptons Elementary 403-777-7300
Captain John Palliser Elementary 403-777-6170
Tom Baines Junior High 403-777-7190
Sir Winston Churchill Senior High 403-289-9241
St. Dominic Fine Arts  403-500-2058
St. Jean Brebeuf Junior High 403-500-2046
St. Francis Senior High 403-500-2026
St. Luke Elementary (FR) 403-500-2039
Madeleine d’Houet Junior High (FR) 403-500-2008
École Terre des Jeunes (Fr) 403-247-2458
Ste-Marguerite-Bourgeoys (s)(Fr) 403-240-2007
École de la Rose sauvage (Fr) 403-230-3112

#234, 5149 Country Hills Blvd, Box 120
Calgary, AB T3A 5K8

Phone: 403-208-0205 • Fax: 403-208-0206
Email: hamptonshomeowners@shaw.ca

Web page: www.hamptonscalgary.ca
        

Hamptons 
Homeowner 
Association

 Mark Seland President
 Angelo Salina Vice President
 Scott Livingstone Treasurer
 Priti Jere Director at Large
 Evelyn Kam Director at Large
 Turin Chowdhury Director at Large

2020 BOARD OF DIRECTORS

MLA  Calgary-Edgemont      
Prasad Panda 
222, 5149 Country Hills Blvd NW
  403-288-4453

 calgary.edgemont@assembly.ab.ca

This year has been a time of uncertainty and change, and I 
am grateful for the hard work and resilience that our com-
munity has shown. This month, I look forward to returning 
to the Legislature and continuing to represent Calgary-
Edgemont.

On August 27, the Minister of Finance provided an update to 
Albertans on the impact that COVID-19 had on the provincial 
budget and the economy overall. This update was a frank re-
minder of the impact that the public health crisis, economic 
downturn, and drop in oil prices has had on our province.  Al-
berta faces a $24 billion deficit this year, and like so many fam-
ilies have had to do, Alberta’s government will need to rein in 
spending to deal with the very real fiscal challenges we face.

Since re-opening our economy in May, Alberta has been 
investing energy and resources into the Alberta Recovery 
Plan, a bold course of action that creates jobs, builds vital 
infrastructure, and diversifies the economy for the future. 
Investments in our schools, roadways, water systems, and 
more will provide a much-needed boost to the economy. 
I’ve been pleased to announce dozens of projects around 
the province that will create jobs when we most need 
them, and position our province to attract private sector 
investment in the years to come.

In addition, Alberta’s recovery is focusing on lowering bar-
riers to local job creators and building strength in new 
sectors like natural gas, aviation, and technology. As we 
weather the immediate effects of COVID-19 in our com-
munity, government is introducing programs that will 
strengthen the economy in the long-run. 

My office is here to support our community. If ever you 
need help accessing a provincial government service, you 
can call 403-288 4453 and we will do our best to assist you.

Did You Know?
A full moon on Halloween is super rare 
– the last time this happened was in 
2001. This year, October 31 will feature 
a full moon, and we won’t see another on 
Halloween until 2039! 
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For business classified ad rates call Great News Media at  403-720-0762 or sales@greatnewsmedia.ca
BUSINESS CLASSIFIEDS

JEFFREY ELECTRIC: Friendly professional electrical ser-
vice for your next residential project, large or small. City 
Qualified Trade, Master Electrician, insured, licensed, 
certified, bonded. Very competitive rates for quality 
electrical work. Service panel upgrades from 60 amp to 
200 amp. Sub-panels, aluminum rewiring, custom kitch-
ens and basements. Free estimates. www.cejelectric.
com or call Clayton at 403-970-5441.

THE GUTTER AND SNOW DOCTOR! Eavestrough 
cleaning, repairs, and replacements. Fascia, soffit, clad-
ding, roofs, siding, and snow removal. For over 17 
years and 40,000 projects, we have done the job right 
– and it’s always guaranteed! Full liability insurance and 
WCB. A+ rated BBB member. Top award winner. www. 
gutterdoctor.ca, 403-714-0711.

TUTORING SERVICES BY EXPERIENCED TEACHER: 
Certified Calgary teacher with 20+ years of teaching 
experience can tutor your child online in all grades and 
in all subjects: Language Arts, Writing, Math, Sciences, 
English as a second language, IELTS Prep., etc. Please 
contact Maple Tree Education at 403-617-0830, or by 
email at mapletreeeducation@gmail.com.

LOCAL MORTGAGE BROKER: Your mortgage may be 
costing you thousands more than you need to pay! 
As a local mortgage professional, I have helped your 
neighbours navigate their purchase, refinance, and 
renewal options. Call Anita at 403-771-8771 | anita@ 
anitamortgage.ca | Licensed by Verico Avenue Financial 
Real Estate Solutions. 

OFFICIAL PLUMBING & HEATING: Small company, 
low overhead, excellent warranties, and great rates. 
Specializing in residential service and installs. Services 
include furnace service and replacement, hot water 
tank service and replacement, leaks, clogs, gas fitting, 
and more. Licensed and insured. Why wait? Call to-
day and get it fixed today! Available 24/7, we accept 
debit/VISA/MasterCard. Call 403-837-4023 or email 
officialplumbingandheating@outlook.com; www. 
official-plumbing-heating.ca.

NEIGHBOURHOOD CONFLICT? Community Media-
tion Calgary Society (CMCS) is a no-cost mediation and 
conflict coaching service that can help you resolve 
problems and restore peace! We help neighbours be 
neighbours again! www.communitymediation.ca, 403-
269-2707.

E.G.K. GENERAL CONTRACTING, RENOVATIONS & 
DEVELOPMENTS: Framing, drywalling, taping, textur-
ing, tile work, painting, t-bar ceilings, plumbing & elec-
trical, window & door replacements, all types of flooring, 
insulating, exterior work, insurance claims, mold reme-
diation, handyman services & more, with 35 + years 
of experience in all areas. www.egkcontracting.com. 
Licensed, insured, W.C.B. & B.B.B. accredited A+ rating. 
Email egkgencon@gmail.com, call Erich, 403-606-2493.

FALCONER HANDYMAN SERVICES: Stucco patch-
ing, re-stucco, small renovations, drywall and painting, 
foundation parging, and small concrete work. We can 
also build or fix decks, fences, etc. No job is too small. 
Fully insured. For free estimates, please call Wes 403-
809-3644.
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TAKE ON WELLNESS

As a new school year begins, thoughts turn to fall and 
winter activities. In the new reality that is living with 
COVID-19 and the inherent social distancing restric-
tions, the range of safe activities may seem a bit limited. 
Well, look no further. Nordic skiing may be just what 
your family is looking for.

Nordic generally refers to two main disciplines: cross 
country skiing and biathlon. Depending upon the 
specific club and program, practices are generally held 
year-round, in an outdoor environment. There are sev-
eral places to ski in and around Calgary, most notably 
the Shaganappi and Confederation Park golf courses 
and the Canmore Nordic Centre.

Cross-country and biathlon ski programs are suited 
to participants of all ages, interests, and abilities from 
those new to Nordic skiing to those desiring to excel 
at a high level of national and international competi-
tion. Programs follow Sport Canada’s Sport For Life 
model and are designed to meet the physical, mental, 
emotional and cognitive developmental needs of par-
ticipants. In the late spring, summer and fall months, 
athletes often participate in dryland training which in-
cludes such activities as roller skiing, hiking, running, ski 
striding, strength training and balance and agility drills. 
During the winter months, athletes will participate in 
activities focusing on both classic and skate ski tech-
niques and, for the biathlon programs specifically, the 
shooting skills that are a component of this discipline. 
The development of aerobic fitness will be emphasized 
throughout the season as well. In addition, athletes 
have the ability to participate in a variety of different 
events from family-friendly low-key races, or loppets, to 
more competitive cross-country and biathlon races. The 
main focus is always the importance of having fun. 

As training and events are held outdoors all year around, 
Nordic skiing is one of the few sports that align with 
COVID-19 social distancing policies and procedures. 
This sport provides a fantastic opportunity to be active 
while at the same time practicing social distancing. 

Hopefully this article has piqued an interest in a sport 
that you may not be that familiar with and has provided 
you with a new way to stay healthy, safe, and active. 

by Foothills Nordic Ski Club 

Nordic Skiing and COVID-19

"It has become 
appallingly 
obvious that our 
TECHNOLOGY  
has exceeded our 
HUMANITY."

Albert Einstein
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Councillor, Ward 2 

Joe Magliocca 
 403-268-2430 

 Joe.Magliocca@calgary.ca

 Calgary.ca/ward2

 Joe Magliocca

 @Joe_Magliocca

This year’s road construction season is coming to an 
end. Over the last few months, there has been signifi-
cant roadwork in Ward 2, and I thank residents for their 
patience with these projects. These road maintenance 
and improvement projects in Ward 2 included:
•	Crowchild Trail N.W. (westbound and eastbound lanes) 

from Sarcee Trail to Nosehill Dr. – Paving.
•	Nose Hill Dr. N.W. from Silver Springs Blvd. N.W. to John 

Laurie Blvd. N.W. – Paving.
•	Symons Valley Parkway N.W. from Symons Valley Road 

to 37 St N.W - Final layer of pavement and sidewalk 
completion.  
•	Sarcee Trail N.W. from Stoney Trail to 114 Ave N.W. – 

Additional northbound lane to shopping centre and 
intersection improvements. 

For the 2020 construction season, nearly $40 million 
was invested by The City of Calgary to maintain existing 
roadways through lifecycle maintenance construction 
throughout The City. This is in addition to the Stoney 
Trail Interchange projects funded by the City of Calgary 
on Shaganappi Trail N.W. and 14 Street N.W.

Starting October 1, 2020, residents that leave extra gar-
bage bags outside of their City black cart will need to 
buy tags to put on extra garbage bags for pickup. The 
price is $3 per tag. Tags are available to purchase at par-
ticipating convenience and grocery stores, and online 
on the Calgary Transit eStore. This is commonly referred 
to as a Tag-a-Bag program. To utilize this program, fill 
your black cart first, then place extra garbage in a bag 
and tie closed with a tag on the bag. On collection day, 
place tagged garbage bags 0.5 metres (2 feet) to the 
side of the black cart. There is no expiry and no refunds 
on garbage tags. Tags are not required for paper yard 
waste bags used for yard waste as part of the Green Cart 
program.

RESIDENT PERSPECTIVES

The Power of 

“I will…”
by Elisabeth Fayt

For ten years, I was Executive Assistant to Canada’s 
coffee king, billionaire Ron Joyce, and I traveled the 
world on his private jet. Never a dull moment in the 
life of the rich and famous! A normal day would very 
naturally include meeting with business dignitaries, 
famous personalities, and politicians. 

You might ask, “how does someone get a job like 
this?” Well, I remember quite vividly the day I re-
ceived the job offer, and sharing it with my sister, 
who quickly exclaimed, “Don’t you remember? You 
pre-paved this!” 

It all came back to me. Fresh out of high school, with 
an aptitude for secretarial work, I remember emphat-
ically pre-paving, “One day, I will be Private Assistant 
to a billionaire who has his own airplane!” Not sure 
exactly where that came from, but I pictured myself 
in a business suit, briefcase in hand, walking up the 
tarmac with my boss.

And that’s where I left it. I went about my life, doing 
my very best, taking opportunities as they arose. 
Then came the chance to work as an Executive Assis-
tant for Tim Hortons in their Calgary Regional Office. 
A few years into the job, the Founder noticed how I 
worked with great passion and purpose. He sat me 
down and said “Elisabeth, you make things happen. I 
need you on the road with me as I build my business 
and empire.” And there it was, my dream job, and my 
pre-pave come to life.

This is the power of Intention, my friends. It’s what 
I’ve always called pre-paving, and it starts with “I will”. 
Have faith and believe in the power of your words. 
They will not fail you, when you say them with 
conviction. Never underestimate your own ability to 
create your dreams. 

What is your “I will”? Pre-pave it, and make it happen.
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CALGARY WILDLIFE

The Big Bold Bald Eagle
by JG Turner

Fun Facts:
•	The	Latin	name	for	Bald	Eagle	-	Haliaeetus	leucocephalus	-	translates	

as halos, “the sea” and aetos, “eagle” – leukos, “white” and cephalos, 
“head”
•	Along	with	the	Golden	Eagle,	they	are	Canada’s	largest	birds	of	prey.
•	The	Bald	Eagle	can	see	3	or	4	times	farther	than	humans,	which	is	

great for hunting and scavenging.
•	They	are	mostly	monogamous.
•	Young	Bald	Eagles	take	4	-5	years	to	get	their	characteristic	white	

tails and head, and yellow beaks. Before that time, juveniles look 
a lot like Golden Eagles, but with a larger beak and no feathers on 
their lower legs.
•	Their	sound	is	a	high-pitched	scream!
•	They	can	 live	30-35	years	 in	 the	wild,	up	 to	50	years	 in	a	captive	

environment.

If you find an injured or orphaned wild bird or animal, please contact the 
Calgary Wildlife Rehabilitation Society at 403-239-2488 for tips, instruc-
tions, and advice, or look at the website at www.calgarywildlife.org for 
more information.

The Bald Eagle is native and unique to North America. It is a large, 
hawk-like bird with a brown body and distinctive white head 
and tail. It’s heavy beak, legs, feet, and eyes are yellow.  The Bald 

Eagle’s wingspan can reach over 2 meters (6 feet). It weighs over 7 kg 
(15 lbs), with females being larger than males. Those that breed farther 
north tend to be even larger. 

Bald Eagles are opportunistic feeders and mostly fish eaters (as pisci-
vores, they swoop down and catch fish with their talons), but they will 
also eat other birds and rodents. And they will try to steal food from oth-
er birds such as Osprey. Even though they are migratory birds, they will 
stay in one location if they have access to the ocean, a lake, or large river, 
where there is adequate food and nesting trees. In western Canada, that 
situation is most widely found on the coast of B.C., but Bald Eagles are 
seen across Alberta (most commonly in northern areas, the western 
foothills and mountains). In Calgary, they are seen along the river and ir-
rigation waterways in natural areas, and even in the winter (near ice free 
waters where ducks are overwintering) although in smaller numbers.

Bald Eagle survival and numbers are hurt by: chemical use, which af-
fects their habitat, as well as food and habitat disturbance and loss. In 
Canada their numbers are currently fairly stable. 



News from the 
Friends of Nose Hill
by Anne Burke

During a Parks and Recreation Study, an interim report 
in May 1968 set aside City-owned land designated as 
Public Land for Park Purposes on Nose Hill. It was “not 
likely” to be the total extent of the Park. The agreement 
anticipated major roadways and City waterworks. City 
Council proposed Nose Hill, Bowness Flats, Glenmore, 
and Fish Creek. (Fish Creek is now a provincial park).

When the 1980 Nose Hill Park Master Plan was ap-
proved, the City owned about one half of the proposed 
park area. By 1990, the remaining lands were assem-
bled. The public preferred natural and cultural resource 
values. The uniqueness of the park must be preserved 
and perpetuate the natural character of the landscape. 
Although public use increased, Nose Hill is managed as 
a natural area, with compatible, low-impact recreation. 

The Responsible Pet Owners Bylaw is under review. 
The October 2020 - Phase 2 What We Heard Report 
will be posted on https://engage.calgary.ca/petbylaw, 
with comments from the public, stakeholders, and City 
staff. There are phone surveys and focus groups for By-
law updates to the Council Committee on Community 
and Protective Services and to City Council by January-
March 2021.

Did you know that Canada has 450 bird species? Yet, 
grassland birds, aerial insectivores, and shorebirds have 
all experienced alarming population declines—and 
many more remain at-risk. We can create bird-friendly 
cities and reduce bird mortality rates in urban centres. 
National Wildlife Areas or Migratory Bird Sanctuaries 
may help Canada meet its protected area targets.  

We should have international relationships and set 
higher standards for protecting the connective habitat 
on which migratory birds rely. Their diverse habitats 
have been heavily degraded due to human activity and 
their populations face rapid decline. More information 
on Birds Connect Our World at www.naturecanada.ca.

NITANISAK 
DISTRICT

At the time of writing this article (early September), Girl 
Guide units are just starting to ramp up for the year. We 
have just found out that we are operating in Outdoor 
Stage 2, which means we can meet in person outdoors. 
Yay! It will be great to see our girls in person, albeit phys-
ically distanced, but it will be nice to see them face to 
face again.

Girl Guide leaders have been spending some time plan-
ning great activities such as outside hikes, scavenger 
hunts and outdoor wide games. Once the weather turns 
colder, we will either move to virtual meetings (yet still 
fun – indoor scavenger hunts, group crafts, learning 
campfire songs) or perhaps to indoor meetings. As with 
all things right now, it is a fluid situation and a lot can 
change in a few weeks. 

Girl Guide cookies will be coming out by now as well. 
Chocolatey mint cookies will be made available, quite 
possibly online (which is new!) and possibly door to 
door as well. If you do see opportunities to buy from 
your local Girl Guide, please do support them. Only $5 
per box!

We hope you all stay safe this fall, and thank you for sup-
porting Girl Guides in your community. 

The Big Bold Bald Eagle
by JG Turner

William Shakespeare was known 
for his plays and sonnets that con-
tained an extensive vocabulary of 
31,534 unique words. One word 
that you’ll never find in one of 
his works is ‘October’. The autumn 
month is never mentioned in a single 
one of his writings but there seems to 
be no specific reason as to why that is. 



      403.247.5555
Royal LePage Benchmark
kirbycox.com

& A S S O C I A T E S

Where you live matters..

Kirby Cox
realtor®

Heated Garage

48 Hamptons View NW

Now more than ever.

Walk to School

110 Hamptons Drive NW

3 Bedrooms on Golf Course

4754 Hamptons Way NW

73 Hamptons Link NW 259 Hampstead Way NW 40 Hampstead Manor NW

Luxury Home on the Golf Course Backs on Golf Course 5 Bedrooms on the Golf Course
$2,888,900 $699,900 $949,900

3 Bedrooms on the Golf Course 5 Bedrooms, Backs on Park 5 Bedrooms & Finished Walkout
$699,900$849,900$369,900

Call us today for your Free Evaluation! 

Buying? Tour properties from the comfort of your 
own home. Let us know which homes you’d like to 
visit over video conference & you can tour the home 
live with us and we will answer all your questions.

Selling? Call us today so we can discuss your 
property value and our Covid-19 marketing process. 
From 3D Tours, detailed floor plans, live videos 
and drones, we have your home sale covered!!


